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A PUBLICATION WITH ITS OWN CHARACTER

cabin & carry

Less packing doubt. More going

places.

A calm travel journal for practical journeys. Measured, warm and

observant.

NAME / VOICE / INTERFACE / PHOTOGRAPHY

Private review edition
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01 / POSITION AND IDENTITY 02

A name with a job to do.

Cabin suggests the journey and Carry the useful kit. Together they are understandable

without limiting the brand to one bag type.

Registered domain: cabinandcarry.com

Purchased by the owner on 8 September 2026. Registration does not establish trademark clearance.

Use the supplied marks

01 Use the supplied outlined SVG at its original aspect ratio.

02 Keep clear space equal to the height of the ampersand or slash.

03 Use the compact mark where the full name would become too small.

04 Do not stretch, add shadows, recolour individual letters or add a stock icon.

Master files: wordmark.svg, wordmark-light.svg and mark.svg. Letterforms are outlined. Fonts and licence

notices are included with the source.
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The working palette.

Paper

#F4F7F4

Forest

#183735

Terracotta

#BD4629

Mist

#E5ECE8

Slate

#586964

DM Serif Display

Display: expressive headings and editorial character.

DM Sans

Body: calm, readable explanations and clear controls.

Space Mono

Mono: units, source dates, numbered labels and metadata.



CABIN & CARRY BRAND BOOK / 02

03 / EDITORIAL VOICE 04

Useful words.

Clear boundaries.

01 Say what the reader can check: “Measure the packed exterior.”

02 Use warm, precise sentences. Keep airline and product names exact.

03 Distinguish a packing suggestion from a rule.

04 Avoid “airline approved,” universal best claims and invented travel stories.

Evidence is part of the voice.

AI-generated scenes are editorial illustrations, not evidence of a named product test.

Product specifications need a traceable source. Use real contributor profiles only when

their role and work can be verified.

A source reference is not a test award. An illustrative photograph is not proof of ownership. A

calculated result is not a guarantee of real-world acceptance or compatibility.
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04 / THE INTERFACE 05

Make the next step clear.

The opening folio, measured diagrams and rounded actions belong to a travel journal. Use

restrained rules and generous margins.

01 One clear H1 and a short explanatory introduction.

02 Persistent labels, visible keyboard focus and explicit units on every calculator.

03 Results explain the method, invalid states and practical limits.

04 Articles link to their parent hub, a related guide and an appropriate tool.

05 Use reduced-motion preferences and never hide information behind motion.

Working dimensions

Content maximum: 1,320 px. Article measure: 790 px. Minimum control height: 44 px. Spacing

rhythm: 4, 8, 12, 16, 24, 32, 48, 64 and 96 px. Motion: restrained transitions with reduced-motion

support.

Design tokens are exported as JSON. The site includes live examples of primary actions, links,

labels, input states, results and editorial navigation.
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Atmosphere with honesty.

Soft daylight, deep green luggage, woven fabric and a quiet European

journey. Natural texture should carry the atmosphere.

Production rules

01 Commission original scenes with a consistent palette and credible light.

02 Use captions to identify AI-generated editorial photographs.

03 Do not imply a generic object is the named product in a review.

04 Keep instructions, measured diagrams and photographs accessible with useful labels

and alt text.

Launch handoff

The preview includes its own source, assets, brand files and content hierarchy. The domain is

registered. Public launch still requires a working contact mailbox, final publisher details and

approved tracking/account configuration. Keep each publication independently transferable.
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06 / THE EDITORIAL EDITION 07

An answer.

Then a useful next step.

The article system

01 Open with the direct answer and decision criteria.

02 Build the explanation with a comparison, a worked example and a checklist readers

can save.

03 Use two distinct visuals per guide; caption generated scenes clearly.

04 Link the original sources, responsible editorial desk and relevant tool.

A connected publication

Topic hubs connect focused guides. Collections bring reading, product suitability checks and

tools into one practical route. Searchable journals and product shelves support exploration

without fabricated scores or prices.

Baggage Desk / Packing Desk / Gear Desk

These are organizational bylines. Credit named contributors only for verified work. RSS, llms.txt and the

full-text companion follow the same content and publication access rules.


